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Branding &

Product Launches

Promotional support for
your company, products
and reputation designed
to keep your customers
engaged with a consistent
high level message

Marketing programs that
produce qualified prospects
that you can funnel through
your sales process

Web Traffic Growth

Web traffic delivering
qualified prospects to your
website or online content
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ENGAGE your customers at every point of contact through _

print, online, newsletters, direct marketing and new customer acquisition programs.

Print Ads m

¢ Influence purchasing decisions — 98% of our subscribers say they are
influenced by advertising and editorial they see in Electronic House.

* (reate awareness of your product — Electronic House is the
new product and technology resource for consumers interested in
the connected home.

* Get your product purchased — our audience plans to purchase over
$6 Billion in home electronics for 2009.

Digital Issue Advertising m

* Ad index with your company name on every page.

» Keyword-searchable issues allow prospects to find your products and
service information.

* Enhanced rich media options to make your ads more interactive.

ElectronicHouse.comm m

e Reach over 225,000 visitors a month.

e Better than industry average clickthrough rates.

* Engage consumers — we offer display ads, flexible ROS, road blocks,
leaderboard, companion ads (static or rich media).

Electronic House eNewsletters: m

* Opportunities to engage prospects include contextual links, newsletter
sponsorships, product showcases, banners and rich media programs.

» Delivered to Electronic House's active online community and subscribers.

» Variety of eNewsletters allowing you to target when your promotion or
message goes out to our audience.

Custom Inserts & Belly Bands m

* High-impact pieces.

e Maximum exposure for your company and/or product.

» Targeted and effective marketing during buying season or for a product
release.

Marketplace m
» Use your own creative to place your ad in our classified section.
» (Cost-effective way to reach an audience of over 75,000.

Micro Sitesm m

* Your own branded page within ElectronicHouse.com with ultra-high share
of voice.

» Features content about your company, products, or vertical market.

 Sitewide promotion drives traffic to your microsite page and in turn can
drive traffic to your site.

Contextual Sponsorships m m

e Get your products and company message seen with only the topics that
are relevant to your business and target audience.

» Associate your online display ads with one or many topics combined
together, creating a custom content page on ElectronicHouse.com.

* Your ads can also appear on specific article pages by topic or category

White Papersm m

¢ Sponsor our editorially generated white papers, or use your own
in-depth product collateral.

* Educate consumers on your products and the latest trends and
technologies.

e Support your dealers with marketing efforts that instill confidence
in your products.

* \We promote your white paper and you get the leads from the reader
downloads.

Blogsm m

» Attract search engine attention and drive traffic and interest toward
your Web site.

* [nteract and connect with your customers and prospective customers
— an excellent method to share your company’s expertise.

New! Podcasts m m

» Build brand loyalty and awareness by helping our audience better
understand a topic.

» Opportunity to demonstrate your products.

Webinars m m

* New customer acquisition and educational tool

* Be front and center with consumers for an uninterrupted 45 minutes

* Highlight your product line, show your industry knowledge and poll
the participants.

Installer Directorym m

e Sponsor your top dealers’ directory listings and get your products
into more consumer homes.

¢ Connect with consumers looking for pros to help with their
installation projects.

* Reach a total audience of over 300,000 subscribers and Web site
visitors a month.

Reprints m
¢ Reprints help you extend the life of your feature article or
project coverage.
¢ Present objective, third-party endorsements of your product,
service or company.
¢ Marketing collateral for distribution at trade shows and conferences.
Inclusion in direct mailings and media kits.

Custom Publishing m

Use our wealth of industry knowledge to produce turnkey marketing and
educational collateral for print and online. Our editorial team can assist you
in putting together content designed to attract consumer electronic buyers
to your company. Our unbiased editorial, articles, case studies, podcasts,
and research reports can be some of the most powerful marketing tools you
can use.

Our online and print products offer seamless integration to achieve your marketing goals.

Legend Key:

m Branding = Lead Generation WebTraffic
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Featured Products _

SPECIAL ISSUES

THEATEL FOR EVERT IUDCET

E\.ELTRON!CHGUSE

Exclusive CES Coverage—
Special Issue

Electronic House will cover all the new and
future trends launched at CES in January.
Our Web coverage includes up to the minute
coverage and daily podcasts from the show
floor. Electronic House magazine and Home
Electronic Ideas will both be distributed

at CES, furthering your exposure to show
attendees. Plus, our issue and web coverage
will extend your promotion outside of CES to
over 75,000 readers and 225,000 web site visitors.

EXCLUSIVE
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ELECTRON ’FHOUSE

Products of the Year
This is the unofficial wish list
of tech-savvy electronic home
enthusiasts. The magazine is
filled with over 100 prod-
ucts, descriptions, “cool factors” and price
points that fit everyone’s budget. Categories
include: Big Picture, Simply Speakers,
Coolest Components, Electronic Extras,
Serving & Streaming, Controls & Cables,
Mounts & Décor. Bonus Product Categories:
Honorable Mentions, Dishonorable Mentions, Most for your
Money, and Wacky Gadgets.
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PRODUCT:

Extended content on ElectronicHouse.com generates an average of 1.2 mil-
lion page views for the month of the release.

- Homes of the Year
i The Home of the Year issue in May includes more than 170
pages of stunning photographs and detailed articles of award-
Jg:,?EME winning homes, individual rooms and home theaters that define
today’s connected home. The photographs and articles are
guaranteed to provide unique ideas for homeown-
ers with all budgets who are planning to .smn st

incorporate electronics into their homes. E\EC N\{:Hﬂ“sg

The magazine lists all the products used
in every room so readers can start creat-
ing wish lists while planning projects.

The extended online coverage generates 1.4
million page views for the month. The past
two years’ winning Home of the Year entries
have been featured in NBC, CBS and ABC
news segments that were seen by over two
million viewers each year.

Buyer’s Guide

On Newsstands November through June, this
is the product bible that consumers use as

a year-round guide and planning resource.
Covering the WHOLE electronic house, this
issue includes over 5,000 products and their
full specifications. Also included are 1,000+
manufacturer & supplier listings, 44 product
categories, industry statistics, and a

calendar of events.

T

eNEWSLETTERS

Electronic House Product Showcase
Monthly product showcase advertisements
delivered to consumer electronics buyers

with product information, picture, description ﬁ_“ ULl
and purchase information.Only 6 products e
highlighted in each eNewsletter.

Audience: 28,000 recipients

Electronic House Connection
Bi-weekly features include Home of the Week,
Products of the Week, Blu-ray and HD News,
Digital Media Sharing and Storage, Home
Tech Upgrades.

Audience: 22,000 recipients

New! Electronic House
Planning Series

Monthly companion to Home Electronic
Ideas magazine. Ideas, inspiration and
information for homeowners who are in
the planning stages of an electronic home
project.

Audience: 28,000 recipients

New! Electronic House DIY
For homeowners who love to
do-it-themselves: from how to hook up
your own speakers to installing a lighting

products for all levels of the electronic
house DIYer.

Audience: 28,000 recipients
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Featured Products

SWEEPSTAKES

Over 250,000 visitors a month.

45 days to create excitement about a new product

You supply the incentive and you get the leads.

“Every Page” branding and product positioning with over 1 million page
views a month.

ELECTRONIC HOUSE MAGAZINE PRODUCT SHOWCASE
Special Marketplace section designed to expose your products to over
75,000 potential customers.

These are highly successful ads designed to promote your product with
complementary scheduled editorial content and buying seasons.

All you do is supply a product picture, description, contact information &
we put together the ad!

siRIus &
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CE®DATA

www.cedataonline.com

Research
Through our research group, we regularly publish significant industry
reports detailing business profiles, brand positioning, buying forecasts
and more. 2008 Industry Intelligence Reports:

2008 Brand Awareness, Use and Preference Study

2008 Custom Electronics Installation Business Profile Study

2008 Product Purchase & Market Size Study

Custom Surveys
Specific market research tailored to your product or market segment.
Competitive product analysis allowing you to understand your market
position and brand performance.
Experts to assist you in the development and execution of surveys and
research as well as to interpret the results.

Direct Marketing Lists

CE Data is the richest source of business information for the custom elec-
tronics industry. We have the most accurate and up to date contacts within
the industry. And we make it simple for you to find what you are looking
for — installers, dealers, builders and consumers. Postal or e-mail lists
available. Visit CEDataOnline.com.

SLIDE SHOWS

Showecase your product or products in a highly engaging format that
captures our audience’s attention for multiple page views per visit.
Display 10 to 15 image slides with captions that explain a
technology, demonstrate your product(s) or even instruct our users.
We can target your slide show to specific content and product
categories or highlight it as a standalone feature.
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2009 Rates and Specifications _

2009 ELECTRONIC HOUSE RATES
Four Color 1x 6x 11x Dimensions
2 Page Spread $24,150 $22,050 $21,100 16'w x 10.812'h (Trim) 15.25'w x 10'h (Live Area)
Spreads should allow .375" for gutter on each side.
Please keep live matter .375" from edge. Bleed requires .125” added to all sides for trim.

Back Cover $16,750 $14,900 $13,900 8'wx 10.812'h (Trim) 7.25"w x 10'h (Live Area)

Please keep live matter .375" from edge. Bleed requires .125” added to all sides for trim.
Cover Two $16,750 $14,900 $13,900 8'wx 10.812'h (Trim) 7.25"w x 10'h (Live Area)
Cover Three $14,700 $13,700 $13,100 8'wx 10.812'h (Trim) 7.25"w x 10'h (Live Area)

Full Page & Bleed ~ $13,250 $12,400 $11,600 8'w x 10.812'h (Trim) 7.25'w x 10'h (Live Area)

Please keep live matter .375" from edge. Bleed requires .125” added to all sides for trim.
2/3 Page $10,700 $9,700 $8,900 4.5625'w x 9.5'h
1/2 Page Horizontal $7,400 $7,000 $6,700 7'w x 4.625'h
1/2 Page Island $7,400 $7,000 $6,700 4.5625'w x 7'h
1/3 Page Vertical ~ $5,900  $5,600 $5,000 2.1875'w x 9.5'h
1/3 Page Square  $5,900 $5,600 $5,000 4.5625"'w x 4.625'h
1/4 Page $5,000 $4,700 $4,400 3.375'w x 4.625'h
*New trim size for Electronic House starting with the January 2009 Issue.

MARKETPLACE
1/6 Page Vertical $1,700 2.1875'w 4.625'h
1/6 Page Horizontal $1,700 4.5625'w x 2.1875'h
1/4 Page Vertical $2,400 3.375'w x 4.625'h
1/3 Page Square $3,200 4.5625'w x 4.625"h
1/2 Page Horizontal $4,200 7'w x 4.625"h
PRODUCT SHOWCASE =k E R
x §1,300 = Revitalize
2X $1,250 -
3x or more $1,000

75 word description (with a headline), company logo, product image & contact information.

2009 HOME ELECTRONIC IDEAS RATES
1x 4x Dimensions
2 Page Spread $14,600 $12,300 18'w x 10.812'h (Trim) 17.25'w x 10"h (Live Area)
Spreads should allow .375" for gutter on each side.
Please keep live matter .375" from edge. Bleed requires .125" added to all sides for trim.

Back Cover $9,500  $8,300 9'w x 10.812'h (Trim) 8.25'w x 10'h (Live Area)
Please keep live matter .375" from edge. Bleed requires .125" added to all sides for trim.
Cover Two $9,500  $8,300 9'w x 10.812"h (Trim) 8.25'w x 10'h (Live Area)
Cover Three $8,500  $7,400 9'w x 10.812"h (Trim) 8.25'w x 10'h (Live Area)
Full Page & Bleed  $8,000  $7,400 9'w x 10.812"h (Trim) 8.25"w x 10"h (Live Area)
Please keep live matter .375" from edge. Bleed requires .125" added to all sides for trim.
2/3 Page $5,900 $5,200 5'w x 9.0625'h
1/2 Page Horizontal $4,500  $3,800 7.625'w x 4.5'h
1/2 Page Island $4,500  $3,800 5'w X 6.625'h
1/3 Page Vertical ~ $3,350  $2,950 2.375'w x 9.0625'h
1/3 Page Square $3,350  $2,950 5'w x 4.5'h
1/4 Page $2,700  $2,400 3.66'w x 4.5'h

2009 ELECTRONICHOUSE.COM RATES

CPM (net) Dimensions
Top Leaderboard $33 728 x 90
Rectangle $42 300 x 250
Skyscraper $28 160 x 600
Text Links $4

2009 ELECTRONIC HOUSE EDITORIAL eNEWSLETTER RATES
Sponsorship (net) 3x 6x 8x Dimensions
Top Leaderboard ~ $1,000  $900 $800 §700 728 x 90
Large Rectangle ~ $1,000  $900 $800 $700 300 x 250

2009 ELECTRONIC HOUSE PRODUCT SHOWCASE eNEWSLETTER RATES
Product Showcase $1,000 (max 6 products/issue)
300 dpi* product image, company logo, 85 words of text including a headline, URL and e-mail address
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Specifications and Terms _

Acceptable Macintosh Files

QuarkXpress

Adobe lllustrator

Adobe Photoshop

Adobe InDesign (high-resolution, press-ready PDFs preferred)

Windows/PC Files
We cannot accept native Windows/PC files. Please submit your ads as
press-ready PDF, TIFF or EPS files.

Acceptable Digital Files: PDF (high-resolution, press-ready)
.pdf files can be accepted, please call EH Publishing’s Production Dept.
for specific directions or questions if needed.

Acceptable Media: CD-ROM, DVD-ROM

Digital File Requirements
All images should be 300 dpi and CMYK. We do not accept RGB or
spot color images. Do not save any images as JPGs or GIFs. They
should be either EPS or TIFF files.
A color proof must accompany your ad. If one is not provided, a
Kodak Approval may be made, and a charge of $75 will be incurred.
The advertiser guarantees that all of the fonts and linked graphic files
are supplied to ensure that final output will meet the advertiser’'s
specifications.

If files need intervention, the advertiser will be billed at $150 per hour.

A call will be placed to the advertiser if this occurs.

Online Ad Positioning Samples

T

Leaderboard ™
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Send Materials to:

EH Publishing, Attn: Manuela Rosengard or Jeff Miller
111 Speen Street, Suite 200

Framingham, MA 01701

508-663-1500 x226 or 253; Fax: 508-663-1599
mrosengard@ehpub.com or jmiller@ehpub.com

Upload Files to EH Publishing’s FTP Site:

Please make sure you use an FTP client such as Fetch. Compress files
before uploading and e-mail one of the above addresses to notify EH
Publishing that your file has been uploaded. Login is case sensitive.

HOSTNAME: ftp.ehpub.com
USERNAME: ftpguest
PASSWORD: eh3%guest

Terms & Conditions

The publisher reserves the right to decline or discontinue without expla-
nation any advertising deemed unsuitable. Advertisers and advertising
agencies assume complete liability for all content of advertisements
printed and agree to indemnify and defend the

publisher from all claims, accusations or expenses, including legal fees,
rising from ads placed in TecHome Builder, Electronic House,

CE Pro, CE Pro Showroom, Home Electronic Ideas, or EH Internet sites.

Cancellations

Cancellations must be received in writing by space closing date. Cancel-
lations after that date will be invoiced for the full amount. Preferred
position orders are non-cancellable within 60 days of

scheduled closing dates.

For more information on terms & conditions, inserts and
commissions, please visit: www.ehpub.com/terms
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